Sit AnD BE Fit CArRrRIAGE DATA

KWSU Pullman

Centralia

WNPI Norwood

+KUFM Missoula ji ( WPBS
Watertown_*

+-KUSM Bozeman

JKSYS Medford La Grande
°KFTS Klamath Falls

KSIN
Sioux City,

KBIN Omal
KHIN Omal

City
1 Denver

—— o Joplin

o W
KTWU Topekd  Jacksonville
KOZK Springfield

e —#WJPM Florence

K;%CV g Greenville G RJHXA C Comway
-y WNEH 3 ‘Sumter
marillo Greenwood [ )& WITV Charleston
KENW Portd WEBA (VIWI Beaufort
Allendale\ g caufort

°KTXT Lubbock

KLRU Aj

R W= WLPB
Q‘ Antonig 2 Baton Rouge  WILAE New Orleans v USF Tampa 3
. KUHT Houston L

*WBCC Cocoa

XEL

est Palm Beach
KEDT

Corpus Christi

Markets Airing SIT AND BE FIT Demographic Breakdown of DMAs

Top 25 DMAs Class Men Women Total

TV HH’s* 66,872,550
Person’s 2+ 171,543,000

SIT AND BE FIT
Carriage Summary

1-25

26-75  Size 26-75 DMAs Detail Count US %

76-125 Size 76-125 DMAs Kids (2-5) 9,676,000

@ 126-208 Size 126-208 DMAs Kids (6-11) 14,649,000

25-54 36,652,000 37,422,000 74,074,000

DMA- Designated Market Area as 50+ 24,745,000 28,966,000 53,711,000
defined by Neilsen Media Research. *HH’s- Households

Airings 31,300 59%
Stations 221 --

States 33 66%
DMAs 91 43%

Airings

DMA Coverage
Top 25 68%
26-50 56%
51-100 44%
Over 101  27%

Time Zones

Eastern 39%
Central 28%
Mountain 5%
Pacific 26%
Other 2%




